DEADLINE FOR INCLUSION IN THIS EVENT IS 4/15/10

REGISTRATION FORM:
PLEASE CHECK ONE OF THE FOLLOWING:
TITLE SPONSOR THEME SPONSOR EVENT SPONSOR

WATER SPONSOR BAG SPONSOR T-SHIRT SPONSOR
IN KIND SERVICES AND MERCHANDISE.
DESCRIPTION AND VALUE:

EXHIBITOR

COMPANY NAME:
CONTACT NAME:
CONTACT ADDRESS:
CITY, STATE, ZIP:
CONTACT PHONE:
CONTACT EMAIL:

PLEASE MAKE CHECKS PAYABLE TO: BALDWIN PARK MERCHANTS ASSOCIATION- BPAF
PLEASE SEND NO LATER THAN APRIL 1ST TO:
BALDWIN PARK GREEN FEST C/O KATIE MERRIGAN 4832 NEW BROAD ST, ORLANDO, FL 32814

KATIE MERRIGAN: HEATHER WALTERS:
CELL: 407-409-6756 CELL: 321-230-3937
EMAIL: MERRIGANS@GMAIL.COM EMAIL: HEATHERW76@GMAIL.COM

FOR MORE INFO GO TO:
www.GreenFestatBaldwinPark.com

BM.!]WIN PARK

Green Fest 2010
Baldwin Park Village Center

Sunday May 23rd, 11am-7pm



SPONSORSHIP LEVELS
TITLE SPONSOR: $5,000

~l'ﬁ‘!ii:'ll FEST
'*3"* BALOWIN PARK

THEME SPONSOR: $2,500 (4 SPOTS AVAILABLE)

To educate and 1nspire the Greater Orlando Area, promoting environmental respansibility and conservanon
of resources. To promote health conscious, alternative ways of living.

Green Fest 2010 is an all day celebration thar will enlighven and inspire all thar amtend. The day will be filled EVENT SPONSOR: $1.000
with facts and how-to's educating the public on what they can do to become more "environmentally friendly” :

or “Green.” Alternative, arganic food will be available to sample, thus promoting a healthier Tifestyle for

individuals and families alike. Visitors from around the central Florida area will come to the Baldwin Park

Village Center and be enrertained by live music, art, and activities. All of which will leave them excired

about a positive and necessary chunge.

1, Green Festis a pogitive event jmmmgmq the fitture. Your business can only benefit from being a part of this . MI—[[B[TO]{: 2100 [N-K[ND S_'IJONSOI{SIIIP AVAJMLE:

movement, ;
2. Participating in this event will expose your company to the trend setting consumers in your community -
3. Excite your cinployess, and customers by branding vour company s leader working towards change
4, Back to basics.. Jer's educare consumets to be prowctive about their health! o WE ARE SEEKING EXHIBITORS FROM THE FOLLOWING AREAS:
5. Theworld is making changes. Don't get left behind! e = R . g T 5 o o

Wi iwre secking any local mnsicions thar wiidd ke o chance (o perform ar the event,
eithier pn stage or throughodt, All ulrrﬁt:lgr performers will be expected to provide
thelr own sound,




